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Bulletin of the Taipei Public Library

With advances in technology and the
popularization of the Internet , public libraries 5‘“ :‘”f:‘f]f fﬁ’%ﬁf:
have more and more information services and slen)
delivery methods. Public libraries not only

take the role of community learning centers, 0
i

but also turn to “reader —oriented” libraries. A Rl
Within limited budgets and human resources, E i % i)
public libraries now need to figure out how to :\'c- ‘ e 4
use effective marketing strategies to promote § { 4" 3
library services, attract public support, and | ﬁ S i ﬁ l
shape the professional identity of public

libraries.
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Public Library’s Information Services and Internet

Marketing
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Communications, Shih Hsin University
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NILEFEDERFEUL > REER  BERR > RO kHEEEE
A - EEE DTS > BENR > HEER  BEYHEERFE N
GEETOKE - HIEM GREoKESE > LA (Immediate) - B ##

(Direct) > IEfE ( Response) > A Efj (Interact) JAIE (Innovative)
FolEl EEE AR SR - IR T8 UM (Consumer ) YRR - B
SHEE NI R fe 22 fEpleAs (Cost) - DUMEEENIJ7{E (Convenience ) £y
BREER - R EBERCE S E R (Communication) EIEEE
ERERTMEREBEASK TEHEES S ERER P EEENITH

(Course) - [EFEHIHEIEF HRELZEZ 7455 (Coordinated)
BALEEROK (Caring) - BELOHE#RE - LEE N AERREFES - &
BURRAETEAN BB E M It ZN e R - 1B
R HER - EREI AL EEFEE (DPLA) #EEIEZE
MR > MY Y SRR BH Ry = - EE#ESEE  (Gallery,
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Library, Archives, Museum, and Records, GLAMR Sector ) #& (& AR
AIRE S K dish - Ear BRI RS VIR - RIS T & (EIL R B
BRI o DURESEAE KK 88382 - The Square Kilometre Array
(SKA) BSEIE > IR R a et E 2T AREZEEEIE S
REH G B EHEEERE - BEFESEFHERNTENETATER
7% B 55 B4 E2 2 F FH T A [ 35 B DR ERACER S ~ X2 IRATHBE - BER RS
JEFEML > BRI > Biffy - BLESEREE - EEZFENBEFNEERT
BUR - BENERIRGM LS E - MEaakate ] - MakiELE
11 N ERERE TR -

[ Abstract)

Public Library (PL) plays vital roles of preserving cultural heritage,
information provision, educating the public, and advocating of recreation. The
7Ps service marketing mix has turned into consumer-centered 7Cs, i.e.
consumer, cost, convenience, communication, confirmation, coordinated, and
caring that encouraging PL’s information services should be cost-effective for
users, user friendly, be informative and communicative. Further, services
should be with courses and caring by librarian, staffs, and volunteers. This
paper conveys DIIIR (sounds like Dear) that is direct, innovative, immediate,
interactive, and responsive as service indicators for PLs. Internet services allow
users to access update information related to their information needs, especially
utilizing of social networks for closer communication with the public. The
Responsive Web Design (RWD) and technical advanced services allow users
to access information via PC, Notebook, and mobile devices and satisfies
individual information needs. Libraries tend to become a forum and platform

for users and libraries for pulling and pushing information. Digital Public



>~

NSRS A A RS S AR T

Library of America (DPLA) successfully launched its connections of more
than 10 millions cultural items from more than 1,600 institutions, including
libraries, museums, and archival/records agencies across US. Gallery, Library,
Archives, Museum, and Records, GLAMR Sector, an integrated digital content
curation as concept and practices that make information, human beings, and
ideas pulling together via cloud technology. The brief introduction of the
Square Kilometre Array (SKA), a global project conducted by multi-national
efforts of various subject experts as a cross boarder information services. The
examples of two public libraries of collaboration with local industries and
social agencies indicated the unlimited possibilities of services. For better
services and sustainable survival of the profession, curriculum for information

services was suggested. Reference is included.

[5Rl A] © 3

[

T VR o IR TEY - SEERTTEE o 1TIERER - &

:HfE#% > The Square Kilometre Array (SKA) - FERE#E(r/\1t
[EEfE (Digital Public Library of America, DPLA )

Keywords : Public Library, Information Services, Service Marketing, Internet

Marketing, Information Communication, The Square Kilometre

Array (SKA), Digital Public Library of America(DPLA)
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oo rWEETREE2 &4 (PL’s Role
of Information and Communication )

CEFaEA] SRS IR T A IREZE D& AR R EE AR
BER - SRt E S R - HEEA S B2E ROE R U EE) 2 E
T o ML ASREIFELL TR E 2 EEFEMIRE - DR
B It~ LR  BEAEEE ) - e o AEF
EEEEREUE - REEEN > BERA > fRAREEES -

[eH]

& AE S R T B B RAVMAR - B E S bAYRE - AT
sE I A B EE = OK B SR B K EF R R EREEM - 15
RIDIE & S & ERIE AEEE ASER L - BEEEEELS
B L ~ BENME ~ B bR ErLAYIEAS - SRR TR - B
IREE - EEE—FEREEEHRETEEEER L FEE T 2
(ERE AR - 15 > AEFEETH S 2 E RN E 25 -
B2 228 R IR PR G AT DLE s A - o 2 FE S E B DIRE -

FR B SE Y B R R - [ &5 BE 1 DA I 5 - BV BB et il
15 5 DUEE 1 B 86 R A 8 Ry H OO BV E R AR TS » DR DL R A & & 5
( Data to Information ) - DL & &H # # & K1 &% ( Information to
Knowledge ) HYEN#E » 415 WA H &S - DLE K 4 B8 ( Data
Development ) 7410y » BB RHAY R B E PR EN (B )
(Big Data) - [EE R AT DUE RO E 7 A 2 B2 A T AR
e 0 BREAR  BE OBEBHBRGEEMNFTF KL (Delphi
Technique to collect ( pull ) inputs to organize and ready to output
(push) - F[tt - BHZEEEE - BIREEE - MHEH S RANHEE ARG - B
ol R ARG A - et & fR oK > B DIEIEG  (Immediate ) ~ H$#
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( Direct ) ~ IJ-JE ( Response ) ~ & ( Interact ) K g &

(Innovative ) FylE| 2R AR SRR -

o TR Y

( Information Service 7Ps vs 7Ps)

i

EEHEER - AL EEERAS TR 4P (Product — E& i Price—
{848 > Place—EH - Promotion— [ ) HHIEER - HEFENRK
¥ > 5575 3P (Physical Evidence — B #8/#:% > Process— 2% » and People
— NB) AN » A3 EEHER G E ML S E R A EEEA & o 8D
RERB AT S  HEEEERESE R AT TS - ALEEz
EEHYAR B EACEE P HERE ZIRE ST - FEATHYE BB S il R ~
FHRTE KE ~ Bhm A S Bl 258 &% - Physical Evidence — B G/ L
T [ 5 6 R FARIE S I R Fr B Y 7 BE B [ 2 48 ke 43 | - Process —
R EEEMmE(L - (FESCmEtg 7y - B LEESRHTE &
éaeE B HJT{E o People — SRS EE B - BiflufikF5aE B ATEVE B
EEREIEE - FRTER  FAREE L - BWOIEL - JORmER

SEEAIEE R TR EES -

(B

TP Y H SRR DIMERE - R DVET Rl 0 Br— BRIV E RS TP HY
PLEEE B 00y 7C  ( Consumer, Cost, Convenience, Communication,

Confirmation, Coordinated, Caring ) & {7t
Product — /& i@ LUK B & (Consumer ) HYFEK G E -
Price — fE& HIIVA5 FEOM B E VG R R ZERIA (Cost) -
Place —EHEAIIDUHEERYJT{# (Convenience) 575 EHL -
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Promotion — ¥ /55 SR EAE R & & 48 (Communication) LLZE
P SRR Y E Y R R A

Physical Evidence — & A e IME BB A4 T (FlEE A I EME R
Mg EEUTE (Course) e

Process — Bl E E IR B EF LELE 2 7 WHAER

(Coordinated ) -

People—fE & ~ EFEE 2K ~ 2VLME LR EGESETZER

1Y T PEERE - BEOGEETEK (Caring) > B OHERE > HLEEE A

EilRE ST -

FE BB 2 TR eT o HAERR Ay HIE] D > AL E
HEEE  HEEFmEEME - EREHBRNCE 2 MlER  RpHEF
AN PRI E R YRR B (el » =0T Seth Goldin, 2003) ° {784
BIE$E > IRBTTH R ENEREER - AEFEE DL DIIR (54
Dear) HIE# (Direct) - A= (Innovative) - H[iF (Immediate) > &
g (Interactive) - IEfE ( Responsive) SRR -

S~ X BT AR F4H  (Internet
Marketing of PL’s Information Service )

DlEZdbmiirEFeE e AR A0 > ER 2 B REERE 1. 75548
PR TSR AT ¢ 2. ERIBAA 2 ARG MRS © 3. ITEEE R
HEEEER ;4. e HIERF KAV S E dER - 5 IR IR Ry R B s
PRt B EERY 25 © 7. B S UIREERIRIREERET © 8. E IR Al
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A IR S AR AT

EHEEEIR 9. FTRGRCIR BRI Er 10, BISAZERREYS I
o 1L BTSRRI SRR (R 0 12 BSREZE IR BIAVE AR © 13, BX
BRI M HSRRE RS ¢ 14, BRI EREEAEHECT 15, BRIEEE
Ay s E RS (EACTIZEZRE > 2010) - BI7E DIIR HYHLE -

H B IEAm = AR B AES - 1R OLE (R 25 IRFs - FTBH
AR R =R R - el 22 PRAIHY B AR S 1 H I 4 TR A A
EEARERE o o] DUE I B EAS 2 Rl AR - BT R - TSI E
J3ik T 2 R A (Delphi Technique) SEEEFERL > BHIT R HRIEEE
TR » o R R (Pull) FRESE LSS (Push) 5% -
1 Kol 5 BE 4R T S5 AR SR Z JE A

7ioF ] = BE R Ry R BB Y ERIE. (Forum) J2°PZ (Platform) - 8
B R EREFRBETE > HEETF NS R REE N Z 8%
7= o NHEIFES HEBUTATEKE - BLaBUFE L > EalEE MK
AIERE  BEHERPUEIGA R EBERE L - EfHaZR
HERR - WHEAFZ " BBCEFRE ML | e Bt RS -
DR T AR E e > HEHESE s - MERHUHE ~ 758

C EEESIHO B - B HER - BPIRE REEE R i
RERFIEHGEER - (LEFENLr SR L HER - RS E A
M S AT DAHERE SR L RREAG > Dot (st ) & B A ey B 8 K = s UE A8
W o EENY = KB EE R K JLRR B A [E 68 A LAl DhRE
BIRRS  AEAIRIY NS T - R R - S - A5y E
FHEFAAG > 11 Facebook FT-REGEH - BUE HEMRMSSTREERL - AHE%
e TSRS > B (M) HIREEBVERIEAE Wiki S
AEEARESS - EAER LHHEE > Z4IE Flicker ; 02X T8ER
HECESGE R DEIIE A F (ARG > 2012) -

E

1l

H
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SeHER S Y N FE IR E B R4 R Y B T 4h R H F I —E o EE 0 A
77 R R H TR A ATk o B 28 I B P h i Dl M e S AR 1R
AR SEMIL TR > ARt AR AN ROR B RRE - R K
ARG T > WML PRIV M MO B B W) &R R A
AEL R B ELUE R E H Y - 2TV E G H Responsive
Web Design  (RWD) Jill E[F—({E$HE 7] AR & S flam R AV - 3 g
H{E PC ~ FERZMTHHEEA LB - DS AMEERFE R ZWE
(e > 2012a) -

il

It

B S X TR

(Integrated Information Services )

2015 £ 6 AEHEEZEGEEZS (American Library Association, ALA )
FFEMNESUTAERM - P AMG T —HEZSE » EREA AT
Z£@E (Digital Public Library of America, DPLA) i~ 2017 FEE)

YNGR
LA IR TS » &4 (Alfred P. Sloan Foundation ) EHAZS

me  EH

HEEE

$4&4® (John S. and James L. Knight Foundation) &R 340 BEESE
25 o b2 FiE 2 R B EE R 5 17 & (Institute of Museum and
Library Services IMLS ) K ERZZ% A CFE4& (The National Endowment for
the Humanities ) 2 SZHF(e i b — 48 5 55 [ = (2] 25 FH Bl S B B e 7Y — I Y
HAHEFER—0 (URL: DPLA http:/dp.la/) -

s

N\

SR AIEFE (DPLA) FEEIEFEE - EEE - WY
R R U S - HATEAZKE 1T 6 |2 (EERLT 1 T5(E
antH CEFESCFHY o Bl RS BIE ML) B A2 > fEamEA -
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EREr A ILEEEE (DPLA) ¥{TH » filii§ (Dan Cohen) jR#gk &
e fERL e (Alfred P. Sloan Foundation ) EiZs#54€ (John S. and
James L. Knight Foundation) [:3&& 8N i A HEERAVHY 16 {EMETLL L
45 > SR T SERN A Bl AR AR -

& 18 8% 49 ( Gallery, Library, Archives, Museum, and Records,
GLAMR Sector) S£F5[EEZEE » HEFEE - MYIEE - 08B E AR IR
[Z (Gallery — Digital Content Curation ) #&XEHREM S @ thE—
TEHES - EEHENEHETY) - MYERRYISCY) - SEEENEE TR
TERA R E T 2 BTHAL T » [FIeUn &R 2 Bl &R Al #E 8 i b
FE TR BT » B R R Y R B & f RS - (H478 LR R
AREVIHIERS - VAR T & (R E SRR B R A P - DUREZE
OB (EfERE - 2012) -

L~ BR T RIS

( Cross Boarder Information Services )

2015 4 8 HEEEEEEEL @ H S (International Federation of Library
Associations and Institutions, IFLA ) {FRIIERASG ST - KNSV H
SEMTEEE AL (Dr. Rob Adam) [l “The SKA and Big Data” /3 » /1
%H The Square Kilometre Array (SKA) ETEZ KM > SKA ZH S iy
Kot & B BRI G RETE o mIREUBEON IS T~ T 8 S 458 T 5 — 4Rt 22
7~ LIRAED - FEBCREREZE T H&EEAR G EE LK 2= 4
B IR VR S H AL N TR o i - HRTEM - gk B
T8 > ENFE > 2R - 4HPHRd » PR - Il o TR AEEE 11 BESIA
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5 - SKA YA NS SETES Jodrell Bank Observatory » K 20 %
{EEZZAYAT 100 {EaH%% fE RSS2 BEET - @Es T - SKA 41
(] i PR 7 R AR R R B e B A MR 0 F A H AT A 48RS 2 oK
FBE 0 R B R AR R - R » RIFDIHVE R0 B 4
s aT R B ol R A EL Y H I AR 28R - AR E R EE
( Data Storage ) - £ & # % ( Innovative Retrieval ) - x5 & &
( Software Development ) 514 i 28 M 28 5 5[ 22 R B % 4. &) ( High-
performance Computing Engines and Machine Learning) 480878 525 A
fE (IFLA, 2015) -

AT 2 P Ry AL B BE R Th A & R EH B RS L F HEBI RS -
TERABUN HEBDER A B2 A0 " T A [0l o " [ 5 B e B S MR DU B8 B G BRI
s O EE N B EAG o ERTEEINY 18 & C TR BT
SRR /NI AL - SEAFTEE SO B 2R - BRI - 18 & C A
e SRR EE 2 R BROEIRR AR - BB E S R BB R IR
S0 B P [ 25 68 1 i Wk B - A B P [T 56 ( International Federation of
Library Association and Institutions, IFLA) 2015 FE4& 7 BHE » EE g
S TEGIS L R B ig Z BIE EEE M 18 8§ C EEE 2
B i = B S *= i & ( URL:
http://teachernet.moe.edu.tw/Upload/BenchMark/2331/D08.pdf ) - #rdbmiir
EEFEA S FAER & ELANER - BB E A EE
EENNSREERGRYE - RIERBDIAE - 38 SN HEHFESHEEER
w2 1o 5 82 F #y s 71 ( URL
https://www.mdnkids.com/news/?Serial NO=94805) -

DINR (&40 Dear) BlE#: (Direct) » & (Innovative) - ffI
B (Immediate) - G &) (Interactive) - IFfE (Responsive) HE[EEEE

10
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SRS - EERPHY O REE R W B - H P AR A 2
AR A AR ER - RETRYFER - TREE R AR Bt SR AR 4k (58
#r « =T Seth Goldin, 2003 ) - H#G7] DUE M 23 1T B &8 &R B HY
W EBECEYESZE  FEEHRE  MERRBEE ((TEEEESE
PALE > B SRS AT > HEM YL EREMSE) hiEEE
BEEEETT - RAEE R LR (FRY - 2012) - AILEEEE
JRDAPE SEIE - BT RIS A - B S 23 - e BT
ESINSE  BSEST o RS PEAT2EFE] (24-hour) EERARFS -

M FRIRIFA AR T

e Lt EFEEERE 2 A T > DUEDIESE - mE - f2 4t
JER &R &2 E A > FANELER SR AL EEE
WA Ry AR EIEAYERE (Forum) k212 (Platform) A K GRS
s o [FHF > EBIMEERHSARR B RORE N (B8 ) (big data) - 49
BT HH S AR UE AR B aE A R e 5 - BB IR - RATEURBATEILZ
BRI H R IRAE - I BBEBS A 2 2 B A A UE IR S s SR E IR 7
K BIRBIEREN - A BN E I ER TS

FEE BB AR E G ) HEE R E (Drapper Kauffman) 7
1976 SRR " #F2oR2K ; (Teaching the Future ) F2HZHEARKAYFAE
B35 0 1. BRI FE A SR (Access to Information) 2. 5% 4
( Thinking Clearly) ; 3. AX(AVE#E (Communicating Effectively) ; 4.
e A1) 4 SEEEES ((Understanding Man’s Environment ) ; 5. Hgfige A\ BLit:
( Understanding Human Beings and Society) ; 6. {fl AAESJ (Personal
Competence ) - BHEARYFE HECGER &GS T2 I e th S VAR (8

11
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&5 1978) - WALEFENS - IRMEREEAERBFFEBA A =5
i o

5 AR IV ER G - BURETE R (Data Storage) - BIERE
(Innovative Retrieval ) - #tfg2¢fE (Software Development) k7 =4EEEE
B 8 B 5| 2E %t G 8 ( High-performance Computing Engines and
Machine Learning) % SHNAE D ANE - HEEI AL EEEE (DPLA)
R EEEE - KR > MY EEE SRR EE @54 (Gallery, Library,
Archives, Museum, and Records, GLAMR Sector ) B[I[EZEEE » FEZKEE - {#
YIRE » 4CFE TR M AR ISR ( Gallery — Digital Content Curation) 7
BEAENRBSOEE - NIt > &illaxstae ) - MERII{ERE

AR AR R YRS E AR /PR -

&allakatRE T2 RIETH A A E BRI RE BICR - HRA IR &R EER
BIEHEME - L~ SFHRERAEEN B - RS EE
st EIEUE - WA R S VAR H ARy - B S ARV E LUK
EERE ] EIREUEHIREIBEETRES) - DURIA BN A fn b S5 AE
J7 - BN © EEFGE - B ZAEBLL (Pull and Push) AYRITSE < Al
s IIMERE ) B IR R A A - sl B e i S EER - &
ANECRIRRET THIAL ~ o3 A ~ 03 ~ &R ~ R REH A H SR A B
RE © 28 TERS TR ~ R AR o A B AR A ErE B RE
77 HET RE SR B B3 U8 R A 8 R RIS E B 2t Z HTEREAR RE » DAK
KIEKEESHVRE ST - GRS B RE 12 15 2 I GE ORI\ 2 A2 3 5 A U RE
71 - RS RMEMEE  ETRERERET  WAEEE - EREN
7 EMEEEEERE - RS bE g - ZRAAERERRE - AedE
F SR R S F R B EIR T UGB R S T A R AT
Fo > HESETTIHEERE DIE S EE (URL: hitp:/ic.shu.edu.tw/ ) °
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BAE B AU &R A A > BEEE B RE SR RIaRyE n - th7F
BB AR 2B b TP E MM A & - BREERERA A [F S By A0S
SEMEEER > BHEREESFS - B AHEREFER—H T8 >
EHARE AA AR AE - B AR L R [ fE A SR S < A E
IR SN B AR ELRLRE - FENRI RIS N ERIAEs - B
05 A& SRR 5 A A\ DUAE [8 % 9 $% 49 ( Gallery, Library, Archives,
Museums, and Records, GLAMR ) 5% 7757 » {HZEAHRAAVE S HE -
BN EFE A 25 22 e s 40 4% (Association of Each Sector) - 5L
snEzptEEsA e (World Intellectual Property Organization, WIPO) > BF&H
U fE 4H 4% International Federation of Reproduction Right Organization,
IFRRO) - [HPEAEAELHES. (International Standard Organization, ISO)
PRk & e (International Publishers Association, IPA) - B[R EIEEE 7
& It B9 ( International Federation of Library Association & Institutions,
IFLA) - EHEEEE S ( American Library Association, ALA ) ZF4H4%
SRS - DRPEI ARIT B X » DUBIS R 3 2 A ER AR, -

AR EF R B FEBE =T 2N REEFE
2 AREEHT A B —[EEE ORI - A3RET > 7y
ST FRENEAEEE - BIER/NE - e AR ES 1R -
SHOE - BT - T8 APP HYIEA: - WSRE—EFIVESIRGE
R B EGHA - BB EFE MR GEBE LS - A
e EEENAEAHEE - EHRRITARANE G EEE) > — R —
KRR - h0 B A CEEREEsE > 325D B AN EINA
PR o B - O HR A SR A A RS A A B 5 A e R S R e
NIEE - DERFERIRIE AL BENL - HENE > MR E R RS T
WA EFBUYEIE -
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A
TGRS AL - BT - AR (2012) - EIEEEEEAIE (f&3]
f) - #HET 7k H 2728
{7 A B ST MR AR 20 (2015) - BEREIBERROLEE T - IR

http://ic.shu.edu.tw/ °

FERRBU S EREER (2013) - IRERHR — SN ESERRE

Ed s B2 s i Bl o T H
http://teachernet.moe.edu.tw/Upload/BenchMark/2331/D08.pdf °

FARABUT S b/EEERE (2013a) - FERRE — MG A L ESERE
= B | EH B °  H

http://library.nthcc.gov.tw/library/bookclubDetail.asp?viewtopic=1251 -

MELEABREEH#tt (2015) - FILHERRERESR +E=EESF JER
e o fE ¢ https:/www.mdnkids.com/news/?Serial NO=94805 -

BEHE (2012) - Retail 2.0 ZEE 2012 [RFGHHER - =100 - ERGAl
HEAARPSHZEAT (IDEA) $4REE - H 86-92 ¢

G (2012a) - Retail 2.0 SE 2012 fRFSHIEA - =1L - ERGA]
HEA AR PSHZEAT (IDEA) $E&RER - H 102-109 -

ZILHIrEEeE (2010) - ZILHIEEFEG N - 2400 - 24chirE
HHE O H2-

FEEE (1978) © RRZBE - RTERHARES - 20T - B H 575
56 H 185-187 -
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Fellr « =T (Seth Goldin) (2003) - AAEER - ZILTH : BERAHIAR © 9
FSAE3AT > H 261 -
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Applying Marketing Strategies in Public Libraries: A Case

>

E TR

Study of Reading Activities

P P HE
Long-Hui Chen

Rz g ST 08T ¢ alky
Associate Professor, Department of Business Management, National
Kaohsiung Normal University

3
Shu-Chun Huang

BB T XE¥E AL
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[ Abstract)

Public libraries play a critical role in educating people in communities and
in providing the public with opportunities to access information and gain
knowledge. Because of trends in digital publishing and the impact of a
tightening government budget, how public libraries can effectively increase
operational performance and provide appropriate services and activities depends
on effective marketing strategies. The type of marketing mix to adopt for
achieving high levels of participation in library services and activities and
satisfaction is the critical challenge now facing public libraries. First, this study
reviews the literature and discusses the implications of library marketing
strategies. Second, reading activities are used as a case study. The questionnaire
method was used to examine Library A as the research subject, with the citizens
participating in the library’s various reading activities being the statistical
population for the study sample. The study developed a scale for determining
the participants’ perceptions of the marketing strategies that Library A used for
the reading activities, with the scale showing high reliability and validity.
Recommendations based on the study results are provided for improving the
marketing strategies of Library A. The study results are expected to serve as a

reference for public libraries implementing marketing strategies.

BRI« NIREIEEE - {TEHIRE - BRI
Keywords: public library, marketing strategy, reading activity
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policy marketing and effectiveness of “Bookstart & Happy Reading Camp” by
Taichung Library Information Center. At the end, concluding is made through
advocating that policy marketing should be included as one of the core

competences of public library administrators.
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[ Abstract)

In recent years, the influence of social networking site Facebook is
growing, there are more and more libraries have also set up a dedicated fan page,
to improve the chances of mutual communication between it and the use of, and
thus achieve the purpose of marketing effectiveness or popularity cohesion. This
article Share library strategy of maintain Facebook fan page, I hope can be used

as the reference operation and management of Facebook fans page librarian.
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