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[ Abstract]

N.T.L. Originated from the Japanese ruling period and over the past 100 years as the
Imperial Taiwan Library, Taiwan provincial Library, Taiwan provincial Taipei Library,
National Central Library Taiwan Branch(N.C.L.T.B)and National Taiwan Library(N.T.L.).
Once we moved into the New Taipei City on 2004, We began drawing up” N.T.L.
Organization Statute plan” to be submitted to MOE and this was sent to Executive Yuan for
approval on 2005. This article in N.T.L. Statute was passed on 2013, is written from
marketing orientation in reviewing the marketing strategic planning of role changing the

library.
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AR R E R (Products) HY4ERS » BT EZEEEEEEMAHS (Product Mix )
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ZEEHERBAEE - I EE AN S - B RF - FH - EEEEEE
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[EEHE RS - 4 R EEE
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=~ MSCA R B BT TIH (e B RG

VAR BNETECE (Internal Administrative Law ) BZEAYERE » BRI 9%
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[ Abstract]

Library administrators often used statistics from visitors number or circulation number as
indicators of library exhibition effectiveness. However, the quantitative data did not fully
reflect quality of the exhibition nor the impact on visitors. This paper explored the
relationship between libraries and exhibitions from the literatures and discusses the current
situation and challenges of library exhibition service. Through the researches in the field of
"Visitor Research”, this paper proposes that the "attraction power and holding power™" and

"display preferences" can be used as reference indicators for the library exhibition.
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Keywords: Library Exhibition; Visitor Research; Exhibition evaluation
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BT A BAYORE R FIRSBL P
AAEEECHERIGREEIIRE - BWEE £ 2 IR E RIS - FFAlE

LR - REVAILEEF G N e S IMNE - INERZER ~ DORERSET T » 1EIER R E

R e bR T ESAEE S RITBRB LN - EE ARG - BEEMSESEAET

Ak A2 B8R (Fisher, Saxton, Edwards, & Mai, 2007 ) - #2038 %# A B EEEM R

IR FHERR R E HE TR K » AL TIE - 85 - £/a80E 5%mH A - #BEE
HRTUE (Leckie & Hopkins, 2002) -

B

W& RIS A 2 R B R B R 1R R PR AR ~ RIEESMNNATEE S =353 (Library
as a Place) (Oldenburg, 1989 ) , AR ERE T M AR AR KAV E EaE E#GF LG
BT AR AYEE T (Hvenegaard & Jochumsen, 2009) - [&] 268 EH B E A1fal w5
ZHMEAZERER S [EE - EAKIAIA - FRESE4L S - RERFEHEITE
HIAEmE » DISEE 2R e8] - BEZEM - T8 - BEREG M E TR E & iR
RS R L AW R R B BRIV B B2 2 — - DAL BEaE Al > 4T 5 G4
EHEAR IrEESE 44 8F > FFEE 1,600-1,700 FERAVEEE - 2B ATNEFEH 103 4
4 ZEANE 107 FHY 120 AR (1) - pfiRIEEEAIHE - EREE S BEE
EEREN BN ZERTT -

\‘

%1 103-107 FEILH I EEE (256 BES AKX
R 103 104 105 4 106 107 4
BR 1,669 1,575 1,715 1,695 1,603
SHLE 744,552 743,987 792,924 862,667 1,205,654

BRI © I EF B &

K

|

AN EEE - ARSI REESE HEEEEM B ERZZET - HE

MEREEYHEEE (Keith, Taylor & Santamar&-Wheeler, 2017 ) « JT4FEAR 28N A 22 B 61

R L R T RS - FRNBEFAEETEY - &iiEY - MEE

R R EE D R EEE (B 0 2003)  DUBHEREL KM - 105 4 RIZE

12 R - 106 FHENEIZE 19 HR ; BEEBEIKEREZEEESFEAE - RT
RES » BB R EEE T FEAE S EEEREIIRS -

I

— D el e B R SS AH RA T 5 - 185 e e B e A [ 35 R R S B s
et (SR, - FL0EH - 2015 5 (RS - 2008) - HERSIEENAY HEVE B S HHEE -

10
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Wood, 1984) - {HIEWFEFEUR - ZEEEE R 288 S s B U5 HAL G A B £
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TIHE  2BUEE) - BHEYIRS FEE TR HIVETEE - BrELAAN2H8 AR
(EREEI A MRS ER - FEH L REXEZE A AKIMBRER - BIKELL
S RIRB LA O B TR AF R ERAMAEEER - AT HE
AR B R B I% 0 HEY (Core Aim) > FREEERIHEVE A RS - R I7IE FEE Anh
% JTREMS | ZHE B B E ZEE (PRHS: - 2008) o DRIEEAN{RT DAGE# Bot% Loatoh
et 5 e B R IS Y BT Ry B 2 e

P =2 ] 5 B A AR 25 i BRI e B > AR S S o 25 o B B T e A e 101 [ 7 B R B AR
o Y)REER<HIS T IR CA 5T 2 B i e B Y 25 B e T L R e T YT T o IR
R B AR A B R IR T R F R Ly AR AR MYV EREERR
& F LI e 2 E i o (HEAE Ay - B e Y e A CE HAYAEEL > ok
125 Ryl > HEE R RS R BB AGsm AL 9 fH ¥ 6R = (Fouracre, 2015) - [RIFEASEHY
SR SRR i P i 5 AL B Y BRI T P [ 5 B T 3 e B T AL PR - e AR AR
PP RE SR B R T e SR S [ eE R R R BT U -

PRIy
RZENGRRHBE S - Y608 e B R BRIk S nos & - (B2 At e &
B - Rl S EE e N RN RE /R S BE (Fouracre, 2015) -

b

FFY 1869 LEIf B ARS8 (British Museum) [ T-[EZ8E (King’s Library) H[IZ3%
LREEE (British Museum, 1869 ) - ER{EAAE %A [B] 2 pr f£ 1~ Bl 5 BE 2R I B HY 1
SEN AR 5 [ A BRI A S s T AR R R - (R E R R A B i ( Coplan,
1958 ) o ZRIMATAAK - Ryl K AL A 8] 5 6E 22 I 5 25 fife L ) 2 Y e B8 ( Fouracre,
2015) - Ans<EEErlE &R (Library of Congress) it 2019 A=y 5 H[EIRHERME 5 H/
W BEZIT > B - R - Fx > mE (B -~ UEE - BWBNLAES

&= e AR E R E M R E NABEEMAE > BEAFEECSE

SIABFESCE ~ IOUE ~ i ~ BUs ~ BECUEESHEERERE (HeHE &
> 2018) -
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I A EF R 2 T - REBEFEAIAZ BN SR EE - ERERN
SBR[ HE - HE BE B A AT R BB e 5 | FH R A Ry 38 [ 5 B B 032
FIEGR A - ERPEFEHEERINE A - HRARRTEE - SELIEROANE
ZEFIHAES > Al —ERE E S HIH P HE AR EEE - Reece (2005) w8/ » FIAFERK
BEEEAFREWNEL EREHENERRE - NI REE SRS Iy
mE o TREEE  NRREEEE T EARMENRESAVER -, EEIRE
AR ERE A SRR B AT PR R - AR - L HBITRERERE - ME
B (2018) ERASZEFEBMEFRE - ELIEEZ KO LB IH RS > 52—
AT TR -

B R 5t 5y [ B B AR Pk B - BRI IRE SR N BN - SRR BT
R4 B ER A B A AVER A o MR R S A VB BRI E S R B AL
HIE ~ RESCEFE - MBIV ELIE IR - B miYORFAIEHE] - BB
PR TAFYE B3R 1 H Y e & eE S % #ilE (Leousis & Sproull, 2015) - =%

H (2018) ¥hRipEENE S SIS ERBERINESEE  FTHESHEY
Rz B SE RUAIRURNE ~ HPEACERE ST ~ WEE AR (Slogan) BET) ~ PRA T FRIRE
BLLR BREE RS - HEHEARER - SUTRERN TG EEEENITEORE - 2EH
MBI TIE IS - BRIFFZEZFE A MEREENEE A SNETHG - ZAME
MR AR R FERR S A %L > BAIAEEAHARARGE RS » DI /NG 7 ST IR e 2 %5
(FREEEL > 2018) -

BITEER @ EEERERGE G meEENT K ESESHEREGE SN LE
B RS — MBS AU - Keith A (2017) PR A {EEFEME (Sense Making)
B > —REZERINCAI AN EEENERT K  EEE R EE
TR A [ 68 SR R S daEh i b e 4= 750 -

fElE 1 o BURRIEREE B E S RNV AR (0 B ERGEER - ZEIK
BAreER ) - AR BEEME M 2R AR (RIRE) - RREEERGHEE
MR &R E S/ Ny CTRIT=AEmZERIKEE ) - KRB EEE R %
VSRR CRIKE) BIERMER (HE) - HREABEE AMEREZEHE T
R A BEA K AT RE ARG IR ~ 7y Zalam et M E 2 &R0 28 HEEE 78
S G R RIA ATE 2 - Keith Z2 A (2017) 523 28 nn - EATTH:

*

H

WY

Bl

T

O

G
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AECEHERE - e ARURT G B TR A8 - Gala b AY RS -

@1 SRR A RERE

ERACH © Keith, B. W., Taylor, L. N., & Santamaria-Wheeler, L. (2017 ) .Broadening impact for library
exhibitions and speakers. Journal of Library Administration, 57 (4) , 389-405

% 26 W E R FIRIEE

HG LUK - B DI = 0 A SR Ay N B B LB U8
FHEEEIKE (Coplan, 1958) - (HHPEEEILFERENRLE - LT EE
o BLAU DI NS B B A Z A e 1A A R B N A i DUSCERE B AR BRI
EEEEER S AENRE - A EPEES BBEANEREL  ZAE L 1 B
EHEEZ G E Y - FREIRER - 5 52 NEHHE - IS EEHEE
s B Ry s g 2 PRI e 5 4 1A St A o] 5 B e B R S A AR e oy i R Y B
(Fouracre, 2015) - ZAMERARYEHSYE BN EEHEEFeERE (Traffic) JEE » DL
fir 8 HAThEE - RIS NS T -

H 7] 25 8 317 e B R s A Y A R SRR 25 B R R DI = - i DB G B 2 B MR
W72 - EEHBANTFEAYR 2 - Fouracre (2015) 375 B ATHE HHIHY6E S = AV BRI E TS
ek fiESEEERENVEE R A EREEEA T ZHEIZE - Latham
(2012) 744 Michael Buckland HYEEHIFAL Gmil - $ELMYIRERTSRELEA(E B 485
[EIRYRANE - 205 E &SRR R T AREHsU iR - AR ERIET

13
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e (= R RN Y (E R MR R R RIRE SR ) - BEPR A ISR E R AR ERVEL - S8R
I & BE R E R B R E B AR K - R & R [B] A9 78 SR AR (i P [ 25 66 B el B AR
¥ o EE PR R H e B RSB E A YR S B N R L5 H
> NILEREE S B MY e BT - f B 5 ey s E A A SEA R &R
#zB2 (Mitchell, 2013) - BEAFTZ=R - (B2 A IEERTZ MY HE N SHEFiE S
e B i e h A S R DR 2 RS A > INIEA G B 5 R B PEE - fE ]
HETEIAS CHEEEE]) e (STELEEE ) (@ F M AsFEFETE (Steele-Inama,
2015) -

Garnett (2002) DIRHsz oL BRI B R FE 508 S8 Rt By 2 B A & ]
HEtEMEE —J7E - EEREN BT EEARE - ttEPE - BUAREDK
BV EREgE (B -

AADE
o

EEE) * HEreE

*> e
4R 48 %Eﬂn "
ga | s i | wnw
* R

4 & 4

2 RREESULETREE (B H Garnett, 2002 )

Garnett SRR TL (B FErhERHE S - B N E AT REELFRauL ~ J5E) ~
A FERNE > B HE A2 B a2 EE « WRSERE RS - 130y
R ~ EIAEESRRAVTA ~ BEERIESRAI A A A BE RS 5 (EmEE (R
2008) - BUNESHGRERSER - BorVGET A R 2R EEAIRBECR - FEEZ T
EEERRHEPERIFE -

B REFGFLFE R
"ERTSE ) (Visitor Research) (AISUEGEERIVER » & ErT S En vEEH
A WRFESCEATTZEERE - B 80 LI » MYaEF S E e 22 ~ MGET

Ut
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FUIE T SRR EEIRBAYEFE (MacDonald, 2002) -

AMETER T e S - BURBHZE/R o] RS 2 B E eEnYMHRAAR S - SLEE R T
JeEZEBE (Visitor Research Group, VSG) H[IfgHHE Aoy H AV RER) T #YEE -
EERE ~ FEZE L R DU T T/E (Fakatseli, 2008) > &fE : (1) WEEEEE
B R 2 S T ez 0 HAYFTE AR (Objectives) & (2) BRI HE RHIZE

(Impact) ; (3) BEFEE ROV G 0 (4) SHEMEEARES0UE (On-Going

Improvements) -

B R FEGLEERE - TAES - THREENERNEET - HRE ERE
B 2 FR S Ah A T () 5T S S R 28 (Koran & Koran, 1986) - s2 8GR S »
HE GG R ERE T Ry - BNERRE - 2E RIS S L EFENEE
EEEF RKAT RHAE B RR T8 - EilSE KT RIS s Rk T2AE
FRAETARTR S e TR F 1 F R R B S FrfT A 0917 R Bl R 2 > i B 68
BEVE A S RIS A BT R VS BGEE R A S B S 22 R - ST &
BEAREREmAL - BRI BT R UR HIERE » SR B DU R T B RV AR 5 B
EHE RS A I E -

T BRI R E TR

= EHBETERE (2009) FHEA 1992-2006 A-[H] YIRS EUR T FEm LIt 73
@ SramEn b FLAE R EE RN N e BREE T R A=A o IS BRI ok
i REEGT - UHoeaeii T IR BB , REURUTE T R I L - R
P EFBURIIIRG [ B TT T 2EENR ) T T RS IR AT ) R R
PP R AV EE B ) - N = AR M R R 2 > BRI — =
EE G E - NEEASCA S " 28R ) miE o B T IRG [ IEEET] )
" ERERY IR ) (ERHSE R TR - DR EE R R 2

— ~ WS DHLRFE T

JEE S T R any 51 7 (Attraction Power ) F1#574577 (Holding Power ) 7y T fi# &%
AT B Y E BB IR - #2504 (Observation) ‘2z & (EHHYSFENTZ7E T30 » AIEERR
W& (Tracking) FIEHHF (Timing) #HELEAMNSBIES M BE M G BV (T2
1999) - Borun (1996 ) %5 \FEIZBURAVIT Ra T ALEFEAE © THERT L ~ T IIER

v

AN

<
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o TIRHE SR RN )~ TSGR ) U T REREEH - SRR IE A
1T R IR B A B s -

FEEFA (2015) BEBURELET R - AR - 18287 - ANERZER
BT R NRBR R ORI S D BLRFERIN R - ST

(—) BefTh - BURESEE - F TP RAERRFCPERIRG EE
TIHIRSR

(=) BUBRH - RS e aIkeE > HE L ESIEEIESE - (FEERFR
R EELONE R Z RN IVEEET) - ERFFEDIHESZ > AZE
TRFER P E BRI > PROAGERZ R (HE HGR B YA ] -
(=) HEPET R B—F2EHE A ZNEaE e BB RS8R -
THEFEBR R TR E - EEFRECEHEE R TR -
(M) AMRZRZETR - gasatiE SRR ERERE - —H 72T
BOMATANZ > DU A B e LIS | FDERYEREITT 5 -
(1) JREPHE © (B ER BESH T SIS EABN R  #riEy
BNGe - H AT S E R R P RS E R L O
HE LEFEES T AROE S - SRR E S EFREET] RFID - DT f#
HITIRYEE TSP (SABA1E > 2008) - M TIREFHIE ) AUIES: > AAMEEEH I EE
PREEEIN - D DIEURTT RaH S R B BT A -

= R e

SRR Ryl ERE ARSI » MR ROV ETRENE - DUREE - sBs bR
HIHMERY R AL - BESE BN EE EREE - FRREZERESRA - FaRES
K EREBEEAVEERIMETER AR (55755 0 1990) - =275 (2000) ~ &R55 4
(2001) LIFIEGAEEGAERN "BV NET , ~ TEXXSE, ~ TEERX
Felgs o ~ EReRtE, - THRAERR L -~ TEREPRYT L - T IBREESIE e 8
&y~ TEGEREGE ) SRS N R RS R EE R o T FEY
R R > IRE AN EREYIGE > GRS HAGHIIER] - B EhEERET - NIE - FE
A A RERY IS - SRECREIRVNTZETT7% - st A FRRE SRt i A G =

o AR R R (B - 2001) - DU ERBUN W 2l 2 B b T
R (BREE > 2003) 5 - BHEBEEFLCNARE > g AENRE - ZEHREH
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WA HEN R - HEEEYAKHE BN  BENERAR R ME AEE
HIBHBEE - FE=Z El A RIS > PR A MERE T - XIS HE Pk MY Bhica B il
(Ringel, 2005) -

B~ B

P = ] 5 B AL 2 M S B RS > R T TTIRSL > AR TR EE AN
ao B AR BRI > DU IR - e YRR NN REC AN 2 EE
Bze > MBI A (R - 578 > 2009) - MHE L MEEEMEETFTE 2
T ZBRA0 > A2 BB IR R BRI TP Y ARRE SRR - f@ AT FR 5 [ T B 7 DA
F YR - SR ARKEZEEFFEREER 2% - RACER 1 LUK E R E T4
Gt (Meta-Analysis) #1578 > #E— U5 R BB RICHHYIN 2 -

43P

TRCRE (2002 ) o fE R FATIRREAT & 47 GE B 9 Gl S R IR L B O - 1RIERER T
16(4) » 121-131 -

[FIRER - MM - = ~ R~ £EH (2015) - WYIRERE RG] - B gk
AUVEMEIE © JR5E [EHERFF R G B R ] onaka il - B BB YR
F > 68(2) > 51-69 °

SRBL ~ IR (2015) o HERERAAIRER UL A ENEZE L T UER - i
I KB ERERET] » 24 - 24-39 -

Fraghd (2002) - REBARAREE SENERESHHB R AR —IBEILEBEFE A
BRO (REMRZIELERSO) - BILEZEATEAE - 210 -

FREEHT (2008) - @YIRE MR L Z B 5E- LB B E @B BBl (R Z B 5w S0
BT EILEE RS > =10 -

EEE -~ F1ERE (2009) o MYIEEERNTIT AT o EBNERBEEETE > 33) > 97-114 -
P8 ~ B (2018) - #3E SR A -~ PAYOREERT RS - ST/ EME > 135 10-15 -
=2

i3 (2008) - G B ASE TR A BRI IS D 2 fA G - BBRERE
H 65> 19-26
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(8]
B TER (JEza) | B TFEE (HRER) | B ZHFEEERIEE -

A EEEA M EFETIHE S EH IR EMITIHSEE RS > Rt

FEIVAE > PR HHAS AR - DO PR IR L G B E R T30 S Ay S 4 -

[ Abstract]

Why there are so much gap exists between “what should to be” and “What really is” ?
The author of the this article attempts, to illustrate it by the practical application of library
marketing (or Non-profit Marketing affairs) in Taiwan Librarian-ship to discuss the nature
from the perspective of 4p’s-2¢’s-60’s model. At final, this paper will offer suggestion to

build library marketing new paradigm in post modernization society.

FASRE - TIKIAS - BIEM% - BEEM0 - AHEESE - BEFTKREE

Keywords: Marketing Mix, Target Market, Customer orientation, Intensity of knowledge,
User Demand Management
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513

85 1986 FEILHILEIFHEEENFE YR ' EEPUEEE « TSRS
AR B2 ) — 30 DL N O FE B F 8B 17 #4 & ( Library Marketing
Orientation) HYZRER (X4 - 1986) - fiEF#FICSEIM =+ =4  EEHE A
B BT TR RE ME A IR BN A RIRE ~ K2 KR 2 il s -

[ EE M E IR = F4H4% (Nonprofit Organization) » HLELPIRE ~ SEiuEE -« S2H%
K e E ARG VSR 02 1784 (Meta-Marketing ) Sl FHRYEENS - TR - 1784
BESHEZ G F 1969 fFERNH{T# 22 S5 (Philip Kotler ) o I [E] {5 42 4
(Sidney Levy) fZt{ (Kotler & Levy, 1969) - BtHFHHERSETR - IREFITHHTEARE
YRt St ag A R S > ARSCRR By 1980 £E 2 14 i 2 68 B o e R A B 8B 1 T 8
BN - R B EEE NSRS E = - N A TR S e (E— o] EEEL
f@msy (Dragon, 1983) -

AS RN B F BRI TR DI RE B BRI SR FAE thEE - B R EAR
o AEEERAMETHEAS © T hEE - AREFEEREAERE , - ThE
LRSS - T ETERT ) SR ARSI - tEIRIRPERTTH T A R R E B LAY
B THEEEEAFN LR  MmEfEdREfIEEsmnER - eiE—E T
g > HoR 5 BIEEXR ¢ AlEE EENE SRR EBE TR (Strauss,1988) - {i#
BRI ST BB AE A2 2CH#ARY T30 (Exchange Type with Customers) - A THH40
BIREW IS » IFEFITTHHRIA % (Free-Fee) MEEAESR - SiEERFAH
5 RPFEEIIISEE - SRR 4P°s-2C’s-60°s FEREME TS - fkFphE RE
FEEEEMNITHHE S (Marketing Mix ) ~ SRESHIE] ( Strategic Planning ) K B %%

(Target Market) = KEHIZ KA » HREREERIAT GBS EH TR A
Z 0 DFIHSABI 22 28 & = 1 25 A KB B A P T 40 DK B R A 8] 25 6 1 7 0 2 i L
% REAEEFEIFEFTHEN RSAE - MEFE AN SR FEEERRE &
RIEZEE -

P MEEFHNIIE: FoRs g
B AR TR AR ERAE Y ¢ DUEE N E KB K E AR - BEEST A
M~ 3 MIRGTERERET] o S & & 3 & Y (58 A s e IR R B =5 BB Y H AR



B LT E AR AR 35 4% 11
(Dragon, 1983) - HE - EEHEE/THA GHESAVHEEIV ALK HITHHE ST EH -
TTHHH A BT T PRI TN B B G - EEEFECEIEE - B2 aER
B ABOREEEE - —MEIEETHHEES T oIS - 48 4P s SES
(Product) -~ {Ef& (Price) - i#p& (Place) Eifig§f (Promotion) - HimEEIEZEEHE
EETTIHI%AE (Marketing Functions) FTREfiH— V)Y - BRAICATT

O

— B SFPMEMMERS > TrREAEEMENEN > BEEE - i - 48
ERIE -~ BIRETE - 2FBREE (F0) -

T ERE B BRI~ DEEEAS > B A LEZERAEREE
¥ EERISECNIHE  MBEMEESECEE SR ENEREA - Z2FEE
= AREE AR EZERT -

=~ EER  SEEAME - BREOT - MEIRE  EREL - EAHNE > FEEESE
MR RS > (UEREESEEENER H G (@) -

a~ {285 - ZeE B HESS (Librarian Selling) ~ E4& (AE) ~ A @B % (Public
Relations ) K$5E({g#E ( Sales Promotion) VUK T E. » {45\ LB EEETH:
REE P AT IR R 2 SRR B o IR E WSS E B E ( Sales
Orientation) {E fyf&{TsHE A FIHEARY{ES (Norman, 1989) -

PRah bl - e REFEEITI LIRAVHES) - AR T IOmE Rk O BYIERT > &
BEEE S CEEAE RS M = P DIFRE - MEHEER e IE - &
SKEEJTEL e S e T Rl SR R [ B RS - TREREELL ) RO R BEEE
At S B AR Ry Em S (Product Mix) - DUREEES ~ &% - T B A BRI h K
an > AL CAE B ES el - R Rl R R R R B~ i~ B REIR A E i
AzanfiEEe (Product Life Cycle) 2L - (HeE T AEiE AR T REEA RIS ESEHUEE
FYTRHE (Wood, 1984 ) - B p5 ERs i WL oRBS MET TR -

— ~ EMERRTIGRR RS S A RHEE - DR R E A

— -~ AR ATTEREA AR (Boston Consulting Group Matrix, BCG Matrix ) i FyzE i
FEL > WA RHRISHEEETT » FHEUEESENSK -

22



BRI GBI AT T 4

% WF A a -H;&“ﬂ-% Kok sl ie
TEETTIHEEET18 (Weingand) 505 HEETTHHA SRR S EEE T

e ] BERY e HEE VR OK » 1A IR ELE TEE T M EERYSZFF (Weingand, 1986) | -

TSR A YN ER IR N R AV B s 8 -t R 2C’s - Bligi 3 (Competitor )

EApA (Cost) - HARE—(EEFaEIEETH LIF A A AT RIE S - BT

N

— ~BERE 2R UMNTIAIERGA - OEEAEEE - RS NE RS - [EE
FIOEE(LZ T - BIEEIHE L EFFERGABHEYR - EEE
WHRRICHIRE - HEBNT T8 7 7] B3

T A EE RO B DUE B B - JT T ENE T R EmMIERAN T ) By
FABESH > FrbAeddsH e (Promotion Mix) HYBHSCHEARNUIEHT » HUATTHH
KEE T SRIEE IO B WIERGVERZ 3 -
HEDLEMS > BIEEITHELR 2Cs 1 T# > LR ETE o1 B a8 75 Y 5 IE
( Strength ) ~ §5%% (Weakness ) ~ f& (Opportunity) K @EiZ (Threat) - &%
SWOT W ARSHEET 2T » M5 2 @ EEE S B TRISRE R A E
LU = (@S -

[

SEEEHTE -
= e AR SRS -
=~ SRR ES5RYy (B S SWOT) i -

Bz MBEH - 5EF - EEERERED SIS HIER 2S5 - 68
FiteERMIME (Long-Range Planning) Y H Y SAEEEIFIEL (Niche) - (& ZEE1E
A N AT RE AL Z it - A RE E RIS MET T8 (Kotler, 1988) -~ DU N WIH{ESEIAEFH 8
BEMBNEGHE - DORAES

BEREI R N B R THEST " N7 - RS A TR B SN A AT
TOMTEE,  FEREE LR R EREE AR TRE N A T EE T, -

= BoE B E TSR R ERYAE - A HEEEITEY - R TS - B T -

1788 ~ FIDATEY ~ EREIEITIN ~ EATI R STIN S URITI SRS > —F PAilZ

& E T OKEYATE > 2Cs FHESEFEGHI > 7 ERTHE SR B A M
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A B RMEALTS

2 ﬁﬁ%@ﬁ?ﬁ%ﬁi{ﬂ:p1§ﬁé&ﬁﬁﬁ%

ol B lE AR T E R e A (Andrea C. Dragon) FiiE @ —(EE TS
FRVEEEE - A HEEEHENE R ENESEN 1% - —EGRF E CRIHEEMH
(L et RO S MY E L R RS [FIR R g AR it it ny s —THE
A A RE B RE Y AR K B il 2 R (Dragon, 1983) - {YRE - HETHHLEL
AT - HEEEFEE (Patron Community) J52[EIZEE @ EAHH & 1T R AITHORIgHIEE
5 - MES TR IR TR RIS - BBV ERITTIE G - HkbR 2C’s THERZER
MRS - M FA B EHSNEE - e BENS ST TE LS
s [EIF TS EEIE &R (Customer Orientation) {F7& » PREISF{EaEE S 250 »
SR DA AR SERI (White, 1989)

— D&Y - s RIREE -

T RATIHES o B RS HARES TR R R TR

=~ PR AR (Brand Loyalty) -

VU~ FHERE AR AR Sl E HeE S -

I~ BB VAR B R AR oL - IR RS R A A B mIAME -

FE=TZER 1R " EEERE ) s Ek 84  EEeEEERG M
SRETEBAT - BRAVEHR I - DUNE BRI G EE) > 2250 TSR AE Ay SR,
FITAE » FEITTHHE Sh A - 55, (Marketing) {358 ~ EHEEFIBAGMETH - &
T EAVEE SRR TS L ~ SeBiS R - DIEE T A0 EE T
EENHYELL - WS T EAYRLRE - B B AR 5% 17 £ (Customer Behavior )
AT AR T B A E R BRI - ARTTIEIATT R - BARAT RAVEIMERTH 60’s IRa

(BRER] - 1985) -

— ~ #52 (Object) : BHEHEHEHMLEM -
—~ H#E (Objectives) : BHEHEINEF LRI -

= ~ 4H%% (Organization) : & M EEZL A -

W

VO ~ B#f% (Occasions ) : MBI EE A A (E -
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* #:E (Operation) : BAKEFUMIACHE % FEoD ©
7N~ i (Outlets) B HBHILLPR {CIE AU AT AR AV & -

TS A R ET EHEE - $HE 60°s SR HEEZ HEAGIE (4 EKB
BAE) > WEHESFETHEARZ BT - RO (ETTH TIERRizE (B
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Back Home, Reading Together: Beyond a Book
Exhibition
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Chia-Yin Lin
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Department of Reference, Taipei Public Library
Email: bubuya@email.tpml.edu.tw
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[ Abstract]

“Back Home, Reading Together” was a book exhibition held by Taipei Public
Library in Bopiliao Historic Block, 2017. In order to promote a reading culture in Taipei
City, the event has gone beyond being a book exhibition. What the exhibition tried to
focus on is not only the books but the reading experience people had with the one they love.

FABEE - AHEEE - 1786 - BRI
Keywords: Reading, Public Library, Marketing, Experiential marketing
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[ Abstract ]

For promoting reading, Taipei Public Library launched a “Bookmobile with Promotional
Events” in 2018 as a “book café in the city” to promote the collections and services to the
public. The Bookmobile with Promotional Events shows the meaning of Experience
Marketing through combining the attractive bookmobiles with relating creative reading
activities to make the public discover the beauty and power of reading.

FRREET : FiEHE - 1TEEE - BBRITH
Keywords: Reading Promotion, Book Mobile, Experience Marketing
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