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The Future of Live Music Shows
in the Post-Covid-19 World—
Pop Music Industry Makes Innovative Comeback

Writer,” WANG Tzu-Hsuan Photo,” TOGETHERATHOME, DEFENSE, Red Bull, Wave, Fortnite

Due to the coronavirus pandemic, the revenue of live music related industries almost evaporated overnight. Before the outbreak, it was
estimated that live concerts could generate $28.8 billion in sales globally. That figure has dropped 77% to around $6.5 billion. Hiromi-
chi Hayashi, CEO of Tokyo-based concert promoter Hayashi International Promotion, said, "Everyone in the live show industry is

bleeding amid the crisis".

Although the musical performance industry has entered its dark age, it has motivated the development of live streaming and new forms
of interaction. Some artists showcase their previous concert video clips online for a limited time, perform at their own homes, or hold

drive-in concerts to maintain a certain degree of physical live performances. Everyone in the industry is seeking new possibilities.

New Hope for Music in the Dark Age

One World: Together at Home, a global broadcast and digital special organized by the NGO Global Citizen, has been the most iconic
live-streamed event in the western pop music world in the post-Covid era. Curated by Lady Gaga, the line-up of musical guests includes
John LEGEND, Taylor SWIFT, Stevie WONDER, Common, pianist LANG Lang, and heavyweight Mandarin artists Jacky CHUENG

and Eason CHAN. The performances were recorded at the musicians’ homes and live-streamed on social media to reach the audience.

DEFENSE
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Meanwhile, large-scale live concerts are booming around the
world. In June this year, the popular South Korean boy band
BTS held their first ever paid live-streamed concert.

Partnering with U.S. video technology startup Kiswe Mobile, the
concert presented innovative forms of interaction such as
multi-camera views, digital light sticks, virtual maps, etc. View-
ers can watch the show close-up from six different angles,
making the experience almost as enthralling as live concerts.
With nearly 800,000 fans from over the world watching, ticket
sales is estimated at 22 billion won, which proves the huge

business opportunity for streaming concerts.

More Real-time Online

Performance Interaction

While world-class music festivals like Fuji Rock and Coachella
Festival are being suspended or postponed, some event promot-
ers are taking action. INA Festival, the first new-style online
music festival in Taiwan, was live-streamed on LINE TODAY
in May. The event featured rapper @ZI, Golden Melody award-
ed producer Yellow and new generation diva 9m88. Red Bull
launched “AAA Pass Online Music Festival” where viewers are
issued with digital "All Area Pass" and able to look behind the

scenes while singers get ready for stage.

Some streaming platforms have created new forms of virtual
interaction. The Japanese company Showroom allows fans to
create avatars and pay to give virtual presents to artists in its
live-streaming musical performance application. Artists in turn
get a dividend, maintaining a source of income during the
pandemic. Hip-hop culture that was born out of street has also
made a move. Verzuz, the virtual DJ battle, has recently become
a huge hit in the hip-hop circle and on Instagram LIVE, hip-hop
legends including rapper Snoop Dogg have appeared on the
stage to publish their music in a friendly battle. A new format of

online entertainment has been spawned.

Possibilities for VR Performances

Besides social media, digital and streaming platforms, the most
explosive growth is seen in Virtual Reality-related applications.
The Los Angeles startup Wave, which is dedicated to developing
virtual concerts, launched a series of virtual music performances
this year called "One Wave". Participating musicians include
Galantis and Tinashe. Superstar John Legend held his first
virtual reality concert with Wave’s technology. Using computer
special effects and motion capture technology, the live perfor-
mance was transformed into animated characters. The fans can

also make donations and interact during the live-streaming.

The adventure game Minecraft, where players can freely collect
resources and create their own worlds, has held 3 online music
festivals from April to June this year, featuring musicians includ-
ing Trip-Hop giant Massive Attack, Russian punk band Pussy
Riot, and British singer Charli XCX. VIP passes were offered to

players to enter exclusive areas, buy limited edition items, and
even directly chat with the musicians. Just one hour into the
show, more than 100,000 players logged in and crashed the
server. It seems to symbolize the development potential of

virtual reality music performances.

The well-known U.S. rapper Travis Scott held a concert tour and
released a new song in the battle royale game Fortnite, marking
the pinnacle in the recent VR music concert development. Not
only did it attract more than 12.3 million concurrent viewers in
the live event, but his new single The Scotts that premiered in the
game debuted on Spotify with 7.45 million streams on the first
day. According to Spotify's official statistics, this is the highest

number of streams in 24 hours for any single in history.

Wave

A Richer and More Diverse
Audiovisual Experience

Sony CEO Kenichiro Yoshida in a recent interview, "after
watching Travis Scott's large-scale virtual concert in the game, [
found our next opportunity. We need to explore how we can
conduct a more immersive and real-time virtual concert experi-
ence in VR”. This unprecedented audio-visual and contextual
experience has made music more than just for listening. Richer
forms of expression, being scene-oriented, controllable, and
customizable, opens up new possibilities for an alternative

immersive music experience and virtual interaction.

From Wuhan citizens singing from their windows, global artists
performing on live-streamed concerts, to entering the fantasy
world in virtual reality, music has become the power of healing
for the spirit of each and everyone fighting the endemic, drawing

the hearts of music lovers around the world closer together.
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