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Abstract
|. Research Objectives

This research is conducted in order to understand the service
quality levels of Taipei City cable providers and satisfaction levels
of cable installers. The main objectives of this survey are as follows:

1. To estimate cable television installation rate in Taipei City.
2. To evaluate service quality levels of Taipei City cable providers.
3. To evaluate satisfaction levels of Taipei City cable installers.

4. To measure the receivership ratings of Taipei City PAC and
satisfaction levels of PAC programming.

5. To estimate usage willingness of digital cable television and
Chunghwa Telecom’s MOD.

Il. Key Findings
1. Mystery Shopper’s Interviews for Cable Providers
i. Mystery Shopper’s Telephone Interviews

Average overall satisfaction score among 9 cable providers is
84.18%, with the highest satisfaction score of 93.60% for
“Chang-de Cable TV Co. Ltd.”.

ii. Mystery Shopper’s On-site Interviews

Average overall satisfaction score among 9 cable providers is
66.67%, with the highest satisfaction score of 80.00% for
“‘Wan-shiang Cable TV Co. Ltd.”.

2. Cable Installers’ Customer Satisfaction Survey
i. Cable Installation Rates and Receivership Ratings

For Taipei City cable installation rate, 76.84% of subscribers’
household cable services are independently signed and
contracted with cable providers, followed by another 17.15% of
household cable services signed and contracted either with the
residents’ community or the building stay in and finally 2.72%

Gmke. Gallup Market Survey Corp., Taiwan
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installing the cable TV by themselves.

ii. Satisfaction Levels of Cable Channels and Programming
Contents

64.87% of respondents feel that numbers of channels provided
by cable providers are “just right”; 74.4% of respondents are
satisfied with different types of channels provided by cable
providers; 28.81% respondents feel that cable providers
regularly/occasionally act willfully on amending the placement
of channels; 75.30% respondents are satisfied with the
sequential placement of channels; overall satisfaction with the
programming contents and quality is 63.82%.

ilii. Satisfaction Levels of Quality of Services Provided by Cable
Providers

74.62% of respondents who had ever requested cable
providers to provide repair are satisfied with the “speedy repair
abilities” of cable providers; in terms of the “repair attitudes”,
72.11% of respondents are satisfied; 78.84% of respondents
are satisfied with “repair service staff’s ability to solve
problems”; 62.54% respondents who had ever called customer
service telephone are satisfied with the “speed of answering
phone calls” by customer service staffs; in terms of

“attitudes of customer service staffs”, 77.69% of respondents
are satisfied; as for “customer service staffs “ability to solve
problems”, 69.41% of respondents are satisfied; 64.06% of
respondents are satisfied with cable providers’ solving of signal
disruption at home.

iv. Acceptance Rates of Digital Cable Set-top Box and MOD

62.98% of respondents interviewed are unwilling to install the
digital set-top box. As for those who are willing to consider
installing the MOD, 62.05% of them would not cease to
subscribe cable TV service after installing MOD.

v. PAC Receivership Ratings Research

70.86% of respondents have never watched any PAC programs;

Gnike. Gallup Market Survey Corp., Taiwan




96 R EILHARER 2SR B IRBWE ST B HE 5T RS

10.21% of respondents either watch little or occasionally watch
PAC programs.

vi. Situations of Insertion of Ad Signals Over the Original Ad and
Advertisement Flash Sent by Cable Providers

52.54% of respondents regularly/occasionally see insertion of
non-news related flash; 38.98% of respondents comment that
they rarely see such situation; in terms of insertion of ad signals
over the original ads, 33.00% of respondents
regularly/occasionally see such situations and 56.94% of
respondents rarely see such actions.

3. Comparisons of Cross Annual Research Results
I. Cable TV Installation Rates

As compared with 2006, the cable TV installation rate for 2007
remains about the same. For respondents who have signed
independent contractual agreement with cable providers,
installation rate of 2007 is 76% which similar to 2006.

ii. Satisfaction Levels with Channels and Programming Contents

Satisfaction level of different types of channels increases 10%
to 74.40% in 2007 as compared with 2006; dissatisfaction
levels of different types of channels decreases from 30.40% of
2006 to 18.72% of 2007; frequency rate of willful amendment of
channels decreases from 49.4% of 2006 to 28.81% of 2007;
satisfaction level of sequential placement of channels
increases significantly from 63.95% of 2006 to 75.30% of 2007;
in terms of the satisfaction level of programming contents,
satisfaction level increases 11.09% to 64.82% in 2007 from
53.73% in 2006.

iii. Satisfaction Levels with Quality of Services Provided

Frequency rate for “regular/occasional” appearances of
insertion of ad signals over the original ads decreases from
65.99% of 2006 to 54.54% of 2007; frequency rate of insertion
of advertisement flash also decreases from 49.82% of 2006 to
33.00% of 2007.

Gmke. Gallup Market Survey Corp., Taiwan
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iv. Overall Satisfaction

In terms of overall satisfaction with services provided by cable
providers, satisfaction level increases 11.55% in 2007 (73.84%)
as compared with 62.29% in 2006.

I1l. Recommendations

1. Under regulations and monitoring of Dept. of Information and
Tourism of Taipei City, frequency rate for both appearances of
insertion of ad signals over the original ads and insertion of
advertisement flash have decreased gradually. But for cable
installers’ right of viewing, such controls are still needed.

2. In the light of financial limatation for this research, FGD sessions are
suggested to be reduced. With regard to questionnaire and samle
size of telephone interviews, the questionnaire, which is still
considered too long, should be reduced in order to enhance
efficiency and quality of survey.

Gmke. Gallup Market Survey Corp., Taiwan
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5IF#: 592,580 | . ., 18 18,865 ARSI 25
wRE 6205% | Bk 48,330 T
JEfstE FZBALL 115,368 TR R AR RS Y

A ¥r=dt 86,052 TR R AR RS Y

e 53,875 e A AN

Note: 1. AERMARHAGREN (FEX) RSIRAGEIEETUAS 51 56 4 FHRUE R
HEEVEREZ B G HERZE] F RS ER -
2. hEEE(F MOD A ESMEALE R 25T FEL -

CMRC
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55 A5 A A S AT S R

12008 iz £ B REEE Z PUERCR AREREREIEE TR
=8 ) WS > A alEdhy —3 - HarA QBT foRiE= 2 85 DLk > BEER
H o~ 58~ B FI -~ ISR~ 5 0A - BN - ML AR SRR Z I
%" FALLENGR > BlicE " 2008 B E=E | BB il E g E i b SR E 7 4H

RETET T HEETA SRESURAE BRI TR TR S MR A GREREE
él%lﬁ%%’&fm b~ IOEARTS Z HEL - $2T 14 b el Ko 8 SR A
W Y5 E TONEETE T ERECE ) ZEERTSES - REARERA
FEoREBER SN - IR E - 5/ VRN E 2o kB2 IEE - 1T
Eﬁ%ﬁﬁkﬁ PRI BN AL B VAR IE ~ TrEh BB E ~ e AR R ST

R T2 2R

TEBARETE AN ERIETETE ) o BRI TEERAVIPUEE) -

(—) F— > 208« EFENIERIIESH H5 S 2 E 5
RENFIVIFIL T > RIS AERPR A B AR ENEAEE > DI
T RS E B T R, & TEFREETE ) RS
FELREER b e - FRFOZAEVHEMRA - DRSS (B HIEZ
B -

() B= - MUPEEL © ik DafliseRE — R R RREE 2 o EHiE
RERS%  FEEmERARE HEE  RE s R TR, -~ T
AL~ TEUREREE ) K T AEBESEEGTEEE ) o SRS -
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FUUET FREGMBARE L2 - ZHReEEEER (MOD) 2%
SN
— - HGERB R R

Hfr BB B R — KR ey SBIRE E R B RS
THHZ — « Sy EH ARG - E AR E = Em e R o R
@ﬁ%?? TR A SRR FEARAS A R[] - B AT RERIA = KRB B RARE -

Al ks BN DVB  ( Digital Video Broadcasting ) %4% ~ £ ATSC
( Advanced Television Systems Committee ) %45 HAS ISDB ( Integrated
Services Digital Broadcasting ) o FEZEFIFHY @ BON R0 FERF2RZE 130 A
HAVENBCEEGR (GREETTEIRE) ~ AIf8REERAE (| SFN ) DIdEIR A B
M 5 B A= S WIHIIAE @ RS E A E  HARZRG TS i B
BUMNZ &R o MEREEEEUMN 24 - FREFEEERFHECN DVB Eigmidts (EZ0%
2006 ) - (F A 4R EAR HH » 3 K% 441482 & (Multi-System Operator » MSO)
— HFEHERE AT - RAERERRATE - EREHAEH 92 i EEE b
AR - MBI E SR E S TR NSRS © 5940 ¥rREIEAE 914 12 H 31
HIES A AR A (B AR B s i eh  (EaRR RS 1 REEHETHE
U NMERRBHVE SRR 24T ($AEBIETRE - 2004 ) « HNE B AR
RO BIREE NG RER 45 E B A EE RS AR R R A4S E
PR MRS A » B B M) Ry b AR i (93.09.23 K H R ) -

FEENE AL A 5% e AR Ry A RIRH R Z 1535 - (E 2 B R Ae A Je Ay
PELRR » —f RS TP 2 R AL A - A2 B AR T B A E
BLLSN > NIRRT LUE A SR B b AR 2 B Ei ot - s E &
BT R R ) - N Z HERE B b B = (o B B A Y R
RAE - Rt e S TR B ERE T ATRERR T HASRIR AT 2
HER  HSAREUETK 2RO U LR E KL - 1A - HEEE R
Fofi o R B 20482 F T SE AL P 2 AL4E ~ R BE o0 Z I 8 s - W88 AR
)~ B AR AR - HEERHEEE TN i e 2 B A EEHIHE
HEIE > EHRGEEE LU & - WG PIRE S ST Rt 2 Iy Al
Wl AR e 2 T (Rl - ERARRER 2GR - B A - BEEE
TR CGriElREEE K E > 2004 )
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= ZYAGHEEEGER (MOD) S3fREdf i

2 palE RS AR (Multimedia on demand » f&§fEM O D ) Zf5#5HA
HYEEEELR > BEAE(E - RSN EER > FilEE A AD S L& et~
[ERFFTEERE ~ BEM - B A~ R OK B FA%EART - i H 2 5 FE 5 A
AN ERRE S TR RKE 2 0] iR S e Rlse 7 iay FigY) & M hnE R AR
flz

BN B A EEE GRS ERE Z A FN 90 FY I EEMAHE %
HASHESEGEN (MOD) | 375 » WY RE] 92 4F 10 A& TEb e mEsma
MOD £ & & - 2% RE 93 4 3 H 3 HIEAFIHE > WGE 94 48 A 19
HEL T RER | BESENSEHERE - hEE8EE0) MOD ZE M hEEE S 2 iR
IP 485 - X EVT N EEELRES S ADSL EAERAEL > SR Iaa TS 248 » ik
?%W%?é“‘EP%%E%&Z&LA@LQ BN RS Ry - BAHSHE - BN
E - REETE - 2B R T LVGEE S (Rl .

MOD YT H Ui = o] IBE ZE RS - SKEERETBE - BSEEN

$EHY > (188 TEOREHEEEREZ T EENEH ) - it MOD FiE# ADSL
MR E A F AT BUH P AR R . Hinet ADSL &R > 554MIlLE
HASEWAE A 2L BUTFEDLERRE e R H = 160 77:7)%J:
IR EARHEEEE 33 & 0 IR r EAEGE B - TR - R - KE
B PUR e (SR T ETE ) B TR ) Sh o iRt E AN - RE Eaﬁﬁ
N~ Sl - OhErzEARe ~ N ABC ~ JAE TVS ~ Hitk & ~ #EHAE
PREEE BRI E RN FE B ik (ThEEEE (S MOD - 2006 ) -

7N MOD HA RS ERAIES) - RS REERVETH - Bta%HA
REFR A e IRAVERE - 55— [Ny 5E7E (S MOD (i HIHY/E ADSL £y - ST S
ZE| {EHempE R TR 2 - NI H AL RS T Rt 2.4km DAY > [NZEE
B M H WS = H T ARE S THAV RS - S5 > iR #E%E S MOD &
7538 ADSL BT E g L aHesk - lztlﬁﬁﬁ}f%EF‘vaE%%& ADSL - [E]R# {5
EP%%F ADSL (=R » A RE[EH TP HE=E (S MOD (HF5E&E (5 MOD - 2006 ) - &5
= > THEE(S MOD A2 (RIVEA R EIVHER A MM GRER STz
AT G RRERA P EEE (S MOD IYERH - iR 94 FEEILHAMRER
RUEE IS E S ] PR ESEREUS EE¥}J¥EF‘¥%{* MOD HELBI{E B
2.8% - QOAIEHOARAES > U5 [ RS HRHE S & FeR - BT #EE (S MOD Bl A
FRHIIRS . — (ZILHBIFEDLERE 2005)
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BIE AHRERRFE wEE
— IRBSE
A% o' B R i E R S S AV E B - T PRET IR oo & I AH BRI FE R 8
W A E G NE TR IR EER > ALRERIABIIN - BAT A
1k EAHE ZHVEE NS B ETR AR - IS IS B8y
MEH - WERTTHHFE ~ Berry (1975) ~ ZHBE =R (1989) - (A7 HL
#x=HE (1995) ~ Kolter (1996 ) - Zeithaml £ Bitner (1996) -~ ZI|& 5 (1997)
% - Hp ) Parasuraman, Zeithaml & Berry 1F 1985 FFrHE AV ZERE 57 R M4 »
A28 Ry Rl s s B A E MRS A 1A - 3 Rl R T S (Reliability) ~ A
(Tangibility)) ~ ZJEM: (Responsiveness) -~ {fz51% (Assurance ) DLK7 RS
Pt (Empathy) -

Love Lock ¥ {£ 2001 ¥R it —(EHrAvE S - st RfikBEm—7
(7] 5 — TSR (VLT TR EEERY - BERRE(E AR R AR R B B A i > (HE R T
TEAE RSP — A EERUEAEENRAATARERE - R RS tE—
TR EE) > R PR E Ry HRE R ] Al S (B B 0t A5 BB T4k
B2 — (TR ERA TG IAYAE R - Love Lock S5 ARy AR HVFIE -
MEFSTER O - (45 | H R > 2003 )

(—) ~ B AT A T

(5) ~ R E R

(2) ~ EEAERIE TR
(19) ~ AEEEmn P HY—EB 0T
(f1) ~ ABEE R SSAEN
(7R) ~ ARG A R
() ~ IeBAER AT
(V) ~ B EINRYEZEE
(L) ~ A EHIECHH S

R

BRI ENRE  SEFERECWEE L - MiREE R bR
B FERETS > RILTEE AR 2o L EBa5e % » JHampel (1977) @ g el
HFTTHEARYE R i 2 BEIRAERE > B TTHIA , A0 T B AR EEVRE S
Churchill et. al. (1982) : JHZ3 Lhklil B 2 anlls AT (5 Y Rl B 6 FH 28 P 188
BRI HVEES > BIERAWz5453#7 - Engel ~ Blackwell and Miniard (1993 ) :
TE TR AR 2 o 2 i S R (S 7 B Ry — BRI LAsHd - & &R
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AMEN 2R BEHGEGmE - K2 BENERESEHEAES
[EEEA 2 - R EE N me -

H_EACAT AT B S E R E R A 250 2R EL © e
TS Ry S B SRR FE AR R MG A 22 5 =& P2 & -( Chruchill» 1982)

ZEERERE (satisfaction) 5[ AEREHITHEIBHIRASEMENTEA = ([L32
# 0 (84 ) 1 — RyPalmgreenEiRayburn(1985)fJH15E » — FBurgoongi
Burgoon(1980)#yH/t7% - PalmgreeniRayburnfEbZe i EEaE 1 S (EFAm R &
HIRIZE © fEF ATV (gratifications sought) ~ {57 & JESHY 2 I’
(gratifications obtained ) ~ [EREEAVEHE (affective evaluations of the
gratifications ) » 45R & B E A FEAEH R RIHKNZE - fiBurgoon — A\ A B#E
I EEAIIHSE - RISE SR AREE A s m] DATEDRIE TR B a2
R RS AR B I EE I s B EAERTIT & - (S [ 5 243 -
fgE e - 2001)

B FET AR ERET TR E AR RIS E#E Metzger - Metzger
(1983,pp.43-47) S5k 3 B 1% 1 (LIPS T SHELELE T A48
BH L4 (L HZ40H] > [ 86) - Atkin(1992,pp.56-58) 81143 HITE A 4R EH 4
SAHVED B ESREBLILES - B PR - SRERE R N ENEREREE » AR
TSRS (95| BRI - 5 86) -

=~ AREGIRB G E SRS

FRAZRI S MHRE SRR - A SR BRI P R R s O A ey T YHHH B
TERAN ) EMHY TR B EAERIATRE o EE R E IR ERCMERE
fra - EREEmEKE - AR P REEDWE - K2 0 RIRENaEEEGEE N
R o ARABAHRA SRR - AEREE R R R e T TR AR SR
(—) - AREGAZEEHAS > HWEEHRESE - NETE - BiIHANEZ %5
M BEZ S BEREAS > REEEE W R E AN
AR -
(5) - ARER G S - BEEOEEEN - fIEGEEEHRATIA > 4
EEaR - KRB ABZRREES RIS
(2) - FHEHRIITE S8 - HREG TR - LS 28 T %%
JEED AR - HHEANSE T IR T > TR EZRE A
EHZ PSR - BEE o EfE B S E S A U 2w E AL EEEHY

= N
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() ~ FaREGUCEN &M - BREEAEER - TEHEER - 57T
LB HEH > DN b2 1% STEE b 2 HBEE RS (Atkins »
1992 ; Jacobs > 1995 ; LaRose & Atkins, 1988 : /%% » 1999 ; {3

i# 0 1995 ; BIZNH] > BUA > 2000) - (5[ HEIZENZ S - 2006)

Randy (1995) fEfRETALRENE] P EAREGRBSHIEAR - RARE
BHARFSEST &y 5 RIEHE - (Eis CEREM - HESF) - §iHaE (51 H AV
%5~ RIVHENEE - §iHE - EHENWEEEES) « e mE

(FHmE - HERE - sNEE) - BPRG (BE B TR RS BE
SV~ 5 N BRVRRE B e ~ 61 H ERIE ZeHHE A M S I N BRI
AR ) ~ B GREESREET FEE L #NaE - IRERVIEMENES) DK
TERRAY R T2 (E A (5] 5 B¢ > 2000) -

FRIE LR T S AHBANTFE 2 6551 > AWTFER A SRER A Fee A ik i
Bl AL 5 K ¢

(—) ~ SRS © UREEHAERGE - EEEE - E2F

(5) ~ BEARMEEIRTS © BRRERGE - SR

(2) ~ WGEharE © BfEUGHE M EEARE

(PU) ~ BRASRERE © B ERES FH e B R AR e B B e N BRI REE S

(F1) ~ W& - BfEE A - RTERZSHYE - SHEERZEES

KRy T ARIAR P R GEEEEML L 5 RISERIAEEOWERE » 7°
Wrgeseat B SRl B LAV ERERG R E - 2% IRBEHERREEHEN
7w HANHEEZFEERETTARETITE 590 AT AR AT A S
W ~ BRI ~ SEEIRTS - WGHaE - BTER - BB - REEEFMEET A
FRARBENE - WL —AIEF IR NI LR & -
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FoE IRAE - fE - HRERG]

‘ I
TA#I b AT

ﬁﬁ ThREAAGES
P
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— . HRERRE

1 ELTTESERTPE
2. BEILATE TG E Y RR BT P B

= ARBECAEERELEREE

1. DiinE Eehahis R e R G20 TR RETEREEIRBEE ~ JHE
I ~ EEIRT ~ A ZFSEFIRB BRI > LA — A RF AR

DL -
L NFHSTRAHEECF AT EBLS MOD)HIIN

() | EE R e (@ [EEEamE e
(3) | Bt e () | sismiESEn > e

(5) | ASRELIHEE 2 (6) | EmHFEIEMIEEZHAR
(7) | Btk EefEs =2 | (8) | Bl Ak

(9) | WERGEBEAME IS | (10) | ALRETGEIE RAEE
T 2 E#H

2. RFIHE R
. PEEE LT
ii. Z N BIEERENNT - BRI A4
ii. 2k N S REEREENF - B R /AT
iv. ZR A SRR - EEhERE S
V. EHRA SRR - S B LR TT R
Vi, R BRI RE A 3R B
vii. Zl N BHVESERE

%
0
o0
xd
>—
il
g‘j‘t
%4/4
KIE
S
HF
AN
OH
At
il
O
&
Cor
G
K
dif
i
[
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3. Wit HETER R UG BRI - ZREIFEGR SR (e - BRIt TR
NE LIRS B Taor

L BT

i, e ] S8 A R ARy 2 TARRRRE
iii. SR A TRERT 2 RS

iv. PREEHER

1]

HRERRGE] M

v. HiEHANE S E
vi. JEHTHERTRE
vii. EEES

2. IR AN B EE

BEEEFRAR ~ FFERLERE N BRI - IRESREE - R RE
5

3. WrERAnE
BT R R E R
4. WA
L RT{ERSEE
i. SHUERZEBE
i, ETEFEHA
iv. Y75
5. BEIREImEE

ft
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96 FFEEILHARENR AYCEE IR E ST P E AT B =5 YI5EN

SRR EE AR

A HE -~ BRER
/g -

ELFE H AT ER R Hme R > DA P S H R

o~ AREEEUK LS - ZEREEGE (MOD) B2
1. AREHEBME LR

. B4R E A
ii. AR B

2. ZYLAGREEEGEN (MOD) #22/%

I AR YGRS (MOD) B SREET Al REM:
CMRC
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58 HTHEIEBHIT S SR
—[EE: - S CRTERERR A T
1. pge#EaE - 210 12 EfTEIEN 10 ZAGER AT EZHIRES -
2. WHFEHE © (). 20 pR DL ERIRRERR
(2). HS PR REEAGEG RFEFTIE - BB
[EHRGCEB IR EAIRA -
T BIPEE - B AR EAASCEE RS E (R )
Wtgeig © ZA0m 12 ETEIE N O RAGEH AR EE(F P EERE
MOD)
= BIREE - SR PR A (BRI R)
1. pgeEiE - 20 12 EfTEIEN 10 ZEHEFAARFEBNIEHF -
2. WgEss 0 (D). 20 g R DL ERRREER R

(2). A2l h AR E R A HE TR ~ I EHEE 5L
AR A E TR RIERRE - RGBS
I -

(3). BRI GHERERER Y S - AR
S i -
M~ E=PEEE - B—E0s]PRE R R & ARG R S E
L WIZEREA ¢ B 12 (TR 10 G AL E I -
2. BHREIS: LIS IR 2 AR LS S R T (Y
40 IR PRE R RIRE  SOR B R
) -
T~ FE=REE - FEoE R E RS e
FISEHE (1), EILTARER R
(2). HHEREL T HRDE -
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F=H1 IR
— ~ MR EFERENHERGET - AU AR RS 9 RAERERATEE (R
S EEE(S MOD)ETIREMETR - (B2 B LERERAGEEETRAR
Z BRI AR S A OB 4R - 2R G iR [Nt
S BB - 58 S RIBEE TGN B S HI R EE RS -

=~ AR EATEIL A 2 e EH R E IR OIS 2B - NILEIT SR A8
EHLE R - FTREHIR A [F e - B E IR A S AR Bk
BZER > BOWNERARER  BEEHNE 2B IREEA 5 -

=~ HRET MBS A 2 St 2 MG RE - P ARER Z 8 i E4 R
15 Jr§ - I EATEESEEERD BE - RRIE 28R - SRR E TR
tem > BRI TR -

T =T P AR BB - B AR TS - RIS R R
A IR 2 S8R B — S TR T 1 S NI S O R A
SEAI(ELEE 20 % 30 (8144 AT LIUBAYEI— 44 o S B S ISR BB ey ©
RIXIRRE 50 (4871 TR 40 —(ir) -

eMRE Gallup Market Survey Corp., Taiwan

35



96 FFEEILTHAREH AR H IR E BT P B R AT N

IR FLT AR
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TAkn BB B

%@&ntﬁﬁﬁﬁﬁéﬁﬁﬁ
%ﬁ g@ﬁﬁ%uﬁﬁéﬁ%

&mire. Gallup Market Survey Corp., Taiwan

36



96 £ ZILHARERAGEE RS WE ST PR R AT FIUEE HEFTTTABLATE

1 EALATRRE G
—~ WFEEE
2467 12 EfTEER N 10 50A SREH AGERERI P

N i E i

L 20 BE S PA BRI R R

i. SR PEREARERAREEAR - INEABE - A RE

BARGEEEEH - ERE - BOREBHERITRR

HillE &

DI G B S (A TR F B AR B 2R R LR Pt
WA RIS MR SRR B S EER Y -
A AR S 1 RS 2Bt

g~ A TA
DB st 7 T4 - S5 A REERE T VU e e
7

LB - D - ST B A T IS « SRR H T
LS

1]

% 4-1-1 E{cpiEEER S SR

R BARHEL THFH EJIIN

— BERFIHAEZ LA 08/09 PM19:00-21:00 10 A

N FEEIE
2007 408 H 09 H
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Tt ZEETHESTEC
# 4-1-2 RIAIERBEE G EES R

4w ez i BERE | ARERAGES
1 MIeAE 37 = A

2 ZSivan 31 = Hhe

3 Epivast 34 (T e

4 e 28 REE FHHLL

5 F5h4 31 = K2
6 A/ INH 26 REE el

7 CYUN 30 B RETTE

8 TR 33 = a5

9 2/ INH 34 [ K&

10 £2/NH 21 RE H#EEE (S MOD

JN o~ TR

BoARUHPERAITREN: - KEE7EZ361E - BIEELHEHIFEER
%~ BEENE KA

GRRE Gallup Market Survey Corp., Taiwan

38
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1]

BE R E i I IR A
e
B2 12 (ETEIEN O A G ERASEH (R & HEEE(S MOD)

gtk

WECE TN 10 TR HEY 10 (YBIIRSS - $H 0 RARER

RHRA(H 2 hEEE RS MOD) » #E(T 10 ZHfiRhE B am R - SEET#ETT 90
T FRER AN E B RS E B A -

- AEHE 9 AREHRAICEE (F & T EEE (S MOD) » 1T 2= B2 Bt -

DISGERA B R Erai F N 2 BRI R AT BA R vl 155 - AR O KA EREH &
FEE (Fa RS MOD)IRES ZEEEINCR - SRETHETT 18 I E IS
M, -

. BEEE PR GMHRLE A SR AR s an E IS - SR ILHETT 108 K

= o

- UERERBERDARAFEREESE - UARWHE 5 2 52T

Sl PA— Py i B — (i B B - AR — R ER Y B 9 50 SRE I A SsRA (F
2P EEER (S MOD)ET T MIEAY T AT -

- AETH S R E b e tata T < SRR e M BT - IR —IEH

SFE TR TECEE ©

s A ]

- FEEEHE - R 969 H 11 HE9 A 14 H
 BHE - REI95 29 H20HE 10 H 2 H
. I ES © 4 13:30-21:30

Syt

1. PP 2 atat T T S AR B SRS AR EAYRIA -
2. DL T-test 1o e HU T & AR B RS ER I BEEE
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HoET F PR
— - WiEEE
EALiTT 12 (ITRIER 10 SOASER AL E IR P
o BAEHZR
1. 20 B R FHIHEERR -
2. BEHEPREASTERATREA - LHEABE - U ARERAS
S MR - TRAEEREIFA -
3. BRI RE R T - RGP -
= AT AR AR
L LB TS 2 6 A TS » LA PRSI = P A TRERE
40> $i i 380 (HEEILTTT(EE AAEAIRTS » 43I 50,178 (HFEEBRTEH -

2. S PE R R 2 58 fE (AT & Sy BC B REAG /3 e — 20 AL R
FRINE A PSR S RIS P AU -

3. WEETETEAR 1,081 {3 A SUAEAS -

4. PEPRIE NN Z - BHARER © 63.20%

5. H—&4unEHY 2-3 (B TEE R EHAe E IR T BCELGIREHRIER - #1750 &R
BHERRER RIS E e —ERAR -

6. F—AREHRARGFEEZE/VA 230 (IABUGER FH#ET T > BRE RIS
REREHFT 2 126 (1A F > & &5 2,030 {3 AU -

7. DU Z U H IS QKA RS - iR e (E A8 12.18% « ZIEEAR ABUR
SRR =L NRATAL -
% 4-3-1 FERMIGSIERZ AU b

i A g iR =
Lt 1,715 +2.37%
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96 SR EILHAGREHR AR E IR i

#4-32 FTRERTERTENE - B SRR RS

HREAE R =%
B 1,081 +2.98
£ 1E 131 +8.60
EAHE 108 +9.47
g 41 +15.50
i 96 +10.05
5 94 +10.16
RZ 132 +8.56
FreEdh 146 +8.14
et 114 +9.22
FEALL 212 +6.75
Hh#EEE(Z MOD 7 +40.01

% 4-3-3 IR AT

BRIEE ARG bR =

EZN R %
RS 2,030 +2.18
& 237 +6.38
IR 237 +6.38
HiE 126 +8.77
4 239 +6.35
e 232 +6.45
il 231 16.46
el 233 16.43
e et 236 +6.39
FoBALL 237 16.38
HEEEE(Z MOD 22 +21.39

8. NI IR A REH ARG E E ) —EH R AR - SRS
SYBCEEBIIAIE - IREAE MBS AT (RS —PE B Al - 2
SREN ARG E D ECLEPIETIBRE T GE 253K 4-3-4 ZHE(E)
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96 £ ZILHARERAGEE RS WE ST PR R AT FIUEE HEFTTTABLATE

9. H—HARENAGEEF I WA BT M ERY 0T
% 4-3-4 FLEG AGUEE WIS B A L A ER

V=R FPEEIRT) | S TEELHS | B/ PEEE | B/ PREE el
B (RHSHET) HEA ERA LRI praz]=ni’dl (A/B)
% (A) % (B)
VE:RE 131 12.12 237 11.67 1.03945
(QeAHE 108 9.99 237 11.67 0.85678
()E 1= 41 3.79 126 6.21 0.61129
(4)HestE 96 8.88 239 11.77 0.75510
(B)ES 94 8.70 232 11.43 0.76182
(B) 2l 132 12.21 231 11.38 1.07388
(M=l 146 13.51 233 11.48 1.17786
(8 114 10.55 236 11.63 0.90870
(O)FZHALL 212 19.61 237 11.67 1.68182
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